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Sunset® delivers the West
• �Sunset delivers nearly one in every five (19%) affluent Western households  

(HHI $150,000 or more, home value $500,000 or more, college graduate  
or higher).

Regional advertising coverage
Pacific Northwest edition includes Alaska, British Columbia, Idaho, Oregon, 
and Washington.

Northern California edition extends from the Oregon border south to the 
counties of Fresno, Inyo, Kings, Mono, Monterey, and Tulare. Includes all of 
Nevada except Clark County.

Southern California edition includes Imperial, Kern, Los Angeles, Orange, 
Riverside, San Bernardino, San Diego, San Luis Obispo, Santa Barbara and 
Ventura counties, and Hawaii. 

Full Run edition includes circulation in all 13 Western states, as well as  
circulation outside of the West.

Source:  2011 Doublebase GfK MRI
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Rates and regional editions
NET Advertising Rates		
Full Run rate base: 1,250,000
	 Insertions per 12-month period
	 1-2	 3-5	 6-11	 12+

1"	 $	 2,320 	 $	 2,050 	 $	 1,970 	 $	 1,860 
2"	 $	4,170 	 $	 3,670 	 $	 3,540 	 $	 3,340 
3"	 $	6,290 	 $	 5,520 	 $	 5,330 	 $	 5,020 
4"	 $	8,370 	 $	 7,380 	 $	 7,120 	 $	 6,710 
5"	 $10,460 	 $	 9,210 	 $	 8,890 	 $	 8,370 
¹⁄³ page	 $	19,780 	 $	17,420 	 $	16,810 	 $	15,830 
½ page	 $	24,250 	 $	21,350 	 $	20,630 	 $	19,420 
²⁄³ page	 $	40,400 	 $	35,550 	 $	34,340 	 $	32,330 
Full page	 $	53,750 	 $	47,300 	 $	45,690 	 $	43,000 

full california rate base: 665,000
	 Insertions per 12-month period
	 1-2	 3-5	 6-11	 12+

1"	 $	 1,490 	 $	 1,310 	 $	 1,270 	 $	 1,200  
2"	 $	 2,750 	 $	 2,410 	 $	 2,330 	 $	 2,190  
3"	 $	4,080 	 $	 3,590 	 $	 3,480 	 $	 3,280  
4"	 $	 5,510 	 $	 4,840 	 $	 4,700 	 $	 4,410  
5"	 $	6,870 	 $	 6,040 	 $	 5,840 	 $	 5,500  
¹⁄³ page	 $	13,020 	 $	11,460 	 $	11,070 	 $	10,410  
½ page	 $	15,920 	 $	14,000 	 $	13,530 	 $	12,740  
²⁄³ page	 $26,470 	 $23,290 	 $22,510 	 $	21,180  
Full page	 $	35,320 	 $	31,070 	 $	30,010 	 $	28,250  

Northern California rate base: 350,000	
	 Insertions per 12-month period
	 1-2	 3-5	 6-11	 12+

1"	 $     940 	 $      830 	 $       810 	 $       750  
2"	 $	 1,750 	 $	 1,540 	 $	 1,480 	 $	 1,400  
3"	 $	 2,600 	 $	 2,290 	 $	 2,200 	 $	 2,090  
4"	 $	 3,510 	 $	 3,080 	 $	 2,990 	 $	 2,810  
5"	 $	4,390 	 $	 3,860 	 $	 3,730 	 $	 3,510  
¹⁄³ page	 $	8,340 	 $	 7,340 	 $	 7,090 	 $	 6,670  
½ page	 $	10,140 	 $	 8,940 	 $	 8,620 	 $	 8,120  
²⁄³ page	 $	16,850 	 $	14,830 	 $	14,330 	 $	13,480  
Full page	 $	22,600 	 $	19,890 	 $	19,210 	 $	18,080  

Southern california rate base: 315,000	
	 Insertions per 12-month period
	 1-2	 3-5	 6-11	 12+

1"	 $     940 	 $      830 	 $      800 	 $      750  
2"	 $	 1,670 	 $	 1,470 	 $	 1,430 	 $	 1,360 
3"	 $	 2,510 	 $	 2,200 	 $	 2,140 	 $	 2,020  
4"	 $	 3,390 	 $	 2,980 	 $	 2,870 	 $	 2,710  
5"	 $	4,200 	 $	 3,700 	 $	 3,560 	 $	 3,370  
¹⁄³ page	 $	 7,930 	 $	 6,990 	 $	 6,740 	 $	 6,350  
½ page	 $	9,750 	 $	 8,590 	 $	 8,300 	 $	 7,810  
²⁄³ page	 $	16,230 	 $	14,290 	 $	13,800 	 $	13,000  
Full page	 $	21,550 	 $	18,960 	 $	18,320 	 $	17,250  

for more information call 877/748-0737 									           	         Page 2

Pacific Northwest rate base: 270,000
	 Insertions per 12-month period
	 1-2	 3-5	 6-11	 12+

1"	 $      780 	 $	      700 	 $	       670 	 $	     630 
2"	 $	 1,400 	 $	 1,230 	 $	 1,200 	 $	 1,110  
3"	 $	 2,070 	 $	 1,820 	 $	 1,750 	 $	 1,650  
4"	 $	 2,780 	 $	 2,440 	 $	 2,360 	 $	 2,220  
5"	 $	 3,460 	 $	 3,040 	 $	 2,950 	 $	 2,770  
¹⁄³ page	 $	6,710 	 $	 5,900 	 $	 5,700 	 $	 5,370  
½ page	 $	8,090 	 $	 7,110 	 $	 6,870 	 $	 6,480  
²⁄³ page	 $	13,380 	 $	11,770 	 $	11,370 	 $	10,710  
Full page	 $	18,080 	 $	15,910 	 $	15,360 	 $	14,460  

NOTE: Regional edition circulations are not guaranteed and are to be used only as 
a basis for determining rates.

Rates are net and not agency commissionable. All rates are shown per ad.

Effective January 2012, circulation includes Tablet edition. By advertising a ¹⁄³ page 
or greater in the national print edition, you have the opportunity to run in the 
tablet edition of that issue. Full page national qualified print ads are automatically 
included in the Tablet Edition unless you opt-out. See Magazine Tablet Advertising 
Terms and Conditions for details, instructions on how to opt-out, and available 
upgrade options for ¹⁄³ page or greater national print advertisers

General advertising information 
Advertising contracts cover a 12-month period, effective with the first 
issue in which you advertise (December 2011 to November 2012).

Frequency discount rates are earned based on the fulfillment of ads 
run within the 12-month advertising contract period. For example, if you 
sign up for the 6-time rate, you must run at least 6 ads within your 
12-month period. If you run only 3 ads, you will be short-rated to the 
3-time rate. If, however, you run 12 ads, you will be rebated to the 12-time 
rate. There is no penalty for cancellation; you simply pay for what you end 
up running at the frequency level you fulfilled.

Rate overlap occurs when the contract’s 12-month period includes two 
calendar years (starts in December 2011 and runs through November 2012). 
The frequency level will be protected from one year into the next; however, 
the rate will change in compliance with the new year’s rate card.

Short rates occur if an advertiser does not run enough ads to fulfill its 
frequency discount level. This may be attributed to cancellation, nonpay-
ment, or not receiving artwork or an advertising contract prior to deadline.

Close for each issue is the first business day of the month, 2 months prior 
to issue date (May 1 for the July issue). Advertising contracts, artwork, 
copy changes, size or issue 
changes, and payment if on 
prepay status must be received 
by this closing deadline. 

Proofs, as a general rule, are 
not provided. If an advertiser 
requires Sunset to make copy 
changes, proofs will be provided 
only when requested and if time 
permits. All proofs provided are 
confirmation only and are not 
intended for additional changes. 
We will make every effort to 
make sure all changes accurately 
reflect the copy instructions 
provided. Sunset will not be held 
liable for errors in copy changes.
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To advertise in The Sunset Travel Directory,® call 1-877-748-0737

santa cruz county / aptos northern california

Humboldt County, California

800-346-3482  redwoods.info

REDWOODS

Super Senior Package

800.676.1695
SeascapeResort.com
Aptos, California

* 20% off all meals & beverages, excludes alcohol. Some restrictions apply.

Save 40% off all condominiums 7 days a week.
20% off all meals and beverages during your stay.*

Valid 9/1/10 – 6/30/11, excluding holidays.
Must be at least age 60 to qualify.



Win a weekend 
getaway at 

visittrivalleyca.com

Five Cities. Three Valleys. 
One Unique Destination.

Affordable Sonoma Wine Country

$99

(707)545-8530 or (800) 848-8300
FlamingoResort.com
2777 4th St Santa Rosa, CA 

MONTEREY MARRIOTT 
PLEASANTON MARRIOTT

SAN FRANCISCO AIRPORT MARRIOTT 
SAN JOSE MARRIOTT 

Offer valid Thursday – Sunday, must Stay Friday or 
Saturday. Visit NoCalMarriottWeekends.com for 

complete terms and conditions.

THE PERFECT 
GETAWAY STARTS 
WITH A GOOD 
BREAKFAST.

Book your weekend escape 
today and receive breakfast for 
up to two adults and children 12 
years old and under.

Call 800.228.9290 or visit  
NoCalMarriottWeekends.com
Request rate code S4B at time 
of reservation.

lake tahoe / reno area

redwood coast

lake tahoe / reno area

santa rosa / sonoma county

san francisco / bay area

central coast
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Destination-specific Travel Planners
Eight times a year, Sunset provides bonus content in the form of 
Travel Planners tailored to a specific area and providing a unique 
advertising opportunity. The planners receive front-of-directory 
placement and are a one-stop planning guide for affluent  
Western travelers.

features: 
• �Enhanced banner and customized heading

• Four-color advertisements ¹⁄6 page and larger

complimentary added value:
• �Three-month Sunsetgetaways.com online listing with image, 

advertiser message, and direct link to your website

• �Additional online exposure on Sunsetgetaways.com homepage

• Reader service listing with leads e-mailed weekly

Unit Measurements
• ¹⁄6 page measures 2¼" w x 4" h

• ¹⁄³ page measures 42⁄3" w x 4" h or 2¼" w x 9" h

Ask your account manager about larger size,  
co-op advertising opportunities.

2012 Travel Planners
Section	 Issue	 Close Date	 Edition	 rate base	 Units	 4-C Rate (net)

Destination: 	 April	 February 1	 Pacific Northwest	 270,000	 ¹⁄6 page	 $	 2,780 
Pacific Northwest					     ¹⁄³ page	 $	 6,200

Mountain and 	 May	 March 1	 Mountain and 	 215,000	 ¹⁄6 page	 $	 2,330 
Southwest Destinations			   Southwest*		  ¹⁄³ page	 $	 5,520

Late Summer Getaways	 August	 June 1	 Full run	 1,250,000	 ¹⁄6 page	 $	 8,370 
					     ¹⁄³ page	 $	16,530

Destination: 	 September	 July 2	 Pacific Northwest	 270,000	 ¹⁄6 page	 $	 2,780 
Pacific Northwest					     ¹⁄³ page	 $	 6,200

Coastal Escapes	 September	 July 2	 California	 665,000	 ¹⁄6 page	 $	 5,510 
					     ¹⁄³ page	 $10,900

Destination: 	 October	 August 1	 Northern California	 350,000	 ¹⁄6 page	 $	 3,510 
Northern California					     ¹⁄³ page	 $	 8,310

Destination: 	 October	 August 1	 Southern California	 315,000	 ¹⁄6 page	 $	 3,390 
Southern California					     ¹⁄³ page	 $  7,350

Mountain and 	 November	 September 3	 Mountain and	 215,000	 ¹⁄6 page	 $	 2,330 
Southwest Destinations			   Southwest*		  ¹⁄³ page	 $	 5,520
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mountain & southwest destinations

Use Postpaid Reader Service Card or call 1-800-967-3189 for Free Brochures

montana taos, new mexico

Lighting up New Mexico
since 1936

taosinn.com 888.461.8267

taos, new mexico

new mexico & colorado

Built in 1880, the Cumbres & Toltec is a proud remnant of 
the spirit that won the West. Chama NM & Antonito CO

   

Built in 1880, the Cumbres & Toltec is a proud remnant of 
the spirit that won the West. Chama NM & Antonito CO

   
 

utah

Idaho

Utah

Bear River
            

ARTISANS, HISTORY, PASTORAL LANDSCAPES, and YOU

MTSWDest_SWMT_May10.indd   4 3/31/10   10:21:20 AMMountain and Southwest Destinations Travel Planner
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*Mountain and Southwest circulation includes Montana, Wyoming, Utah, Colorado, Arizona, New Mexico, Texas, and Clark County, Nevada.



Mechanical specifications 
PDF/X-1a (version 1.3) files required. No native files are accepted.  
No color proof required. Files should be uploaded via the Time Inc. 
web ad portal at http://direct2time.sendmyad.com (if needed, 
contact your sales representative for instructions).
For materials questions or submissions, contact: 

Amy Quach at 650/324-5570 or quacha@sunset.com

Ad sizes 
1"	 2¼" w x 1" h
2"	 2¼" w x 2" h
3"	 2¼" w x 3" h
4" or ¹⁄6 page	 2¼" w x 4" h
5"	 2¼" w x 5" h
¹⁄³ page vertical	 2¼" w x 9" h
¹⁄³ page square	 42⁄3" w x 4" h
¹⁄³ page horizontal	 7" w x 3" h
½ page horizontal	 7" w x 4" h
²⁄³ page vertical	 42⁄3" w x 9" h
Full page	 7" w x 9" h

Expand your reach
value-added opportunities
Western consumers trust Sunset each month to share the best of 
the West. Directory advertisers can increase their reach to our 
info-seeking readers with these additional options:

Link sunsetgetaways.com to your website

Visitors to Sunsetgetaways.com can learn more about your busi-
ness in our Resources section, where your online listing includes a 
25-word description and a direct link to your site.

turn our readers into your leads

Readers can request free information about your business from 
Sunset’s Reader Service page. On the accompanying business reply 
card, they circle the number assigned to your listing and mail, fax, 
or call in their choices. We send you the requests, along with 
names and addresses, via e-mail.

“Hot Deal” listing

Promote your offer on every page of Sunsetgetaways.com. 
Includes text, photo, caption, and link to your website. Contact 
your account manager for details. 

2012 Publishing calendar
Issue	 Materials Due	 On Sale

January	 November 1	 December 16
February	 December 1	 January 20
March	 January 3	 February 17
April	 February 1	 March 23
May	 March 1	 April 20
June	 April 2	 May 25
July	 May 1	 June 22
August	 June 1	 July 20
September	 July 2	 August 24
October	 August 1	 September 21
November	 September 4	 October 19
December	 October 1	 November 16

Sunset magazine 2012 print advertising terms and conditions
The following are certain general terms and conditions governing advertising published in the U.S. 
print edition of Sunset Magazine (the “Magazine”) published by Sunset Publishing Corporation (the 
“Publisher”). 
1. Rates are based on average total audited print circulation, effective with the issue dated January 
2012. Announcement of any change in rates and/or circulation rate base will be made in advance of 
the Magazine’s advertising sales close date of the first issue to which such rates and/or circulation 
rate base will be applicable. The Magazine Rate Card specifies the publication schedule of the 
Magazine, and its respective on-sale dates.
2. The Magazine is a member of the Audit Bureau of Circulations (ABC). Total audited circulation is 
reported on an issue-by-issue basis in publisher’s statements audited by the ABC. Total audited circu-
lation for the Magazine is comprised of paid plus verified.
3. Advertisers may not cancel orders for, or make changes in, advertising after the closing dates of the 
Magazine.
4. The Publisher is not responsible for errors or omissions in any advertising materials provided by the 
advertiser or its agency (including errors in key numbers) or for changes made after closing dates.
5. The Publisher may reject or cancel any advertising for any reason at any time. Advertisements 
simulating the Magazine’s editorial material in appearance or style or that are not immediately iden-
tifiable as advertisements are not acceptable.
6. All advertisements, including without limitation those for which Publisher has provided creative 
services, are accepted and published in the Magazine subject to the representation by the agency and 
advertiser that they are authorized to publish the entire contents and subject matter thereof in all 
applicable editions, formats and derivations of the Magazine and that such publication will not 
violate any law or infringe upon any right of any party. In consideration of the publication of adver-
tisements, the advertiser and agency will, jointly and severally, indemnify, defend and hold the 
Publisher harmless from and against any and all losses and expenses (including, without limitation, 
attorney’s fees) (collectively, “Losses”) arising out of the publication of such advertisements in all 
applicable editions, formats and derivations of the Magazine, including, without limitation, those 
arising from third party claims or suits for defamation, copyright or trademark infringement, misap-
propriation, violation of the Lanham Act or rights of privacy or publicity, or from any and all claims 
now known or hereafter devised or created (collectively “Claims”). In the event the Publisher has 
agreed to provide contest or sweepstakes management services, email design or distribution or other 
promotional services in connection with an advertising commitment by advertiser, all such services 
are performed upon the warranty of the agency and advertiser that they will, jointly and severally, 
indemnify and hold the Publisher harmless from and against any and all Losses arising out of the 
publication, use or distribution of any materials, products (including, without limitation, prizes) or 
services provided by or on behalf of the agency or advertiser, their agents and employees, including, 
without limitation, those arising from any Claims.
7. In consideration of the Publisher’s reviewing for acceptance, or acceptance of, any advertising for 
publication in the Magazine, the agency and advertiser agree not to make promotional or merchan-
dising reference to the Magazine in any way without the prior written permission of the Publisher in 
each instance.
8. No conditions, printed or otherwise, appearing on contracts, orders or copy instructions which 
conflict with, vary, or add to these Terms and Conditions or the provisions of the Magazine’s Rate 
Card will be binding on the Publisher and to the extent that the Terms and Conditions contained 
herein are inconsistent with any such conditions, these Terms and Conditions shall govern and super-
sede any such conditions. 
9. The Publisher has the right to insert the advertising anywhere in the Magazine at its discretion, 
and any condition on contracts, orders or copy instructions involving the placement of advertising 
within an issue of the Magazine (such as page location, competitive separation or placement facing 
editorial copy) will be treated as a positioning request only and cannot be guaranteed. The 
Publisher’s inability or failure to comply with any such condition shall not relieve the agency or adver-
tiser of the obligation to pay for the advertising.
10. The Publisher shall not be subject to any liability whatsoever for any failure to publish or circulate 
all or any part of any issue(s) of the Magazine because of strikes, work stoppages, accidents, fires, 
acts of God or any other circumstances not within the control of the Publisher.
11. Agency commission (or equivalent): up to 15% (where applicable to recognized agents) of gross 
advertising charges after earned advertiser discounts.
12. Invoices are rendered on or about the on-sale date of the Magazine. Payments are due within 20 
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free INFORMATION
TheRe ARe FOuR eAsy wAys TO RequesT INFORMATION:  
1. Visit www.SunsetGetaways.com 2. Call 800-967-3189  
3. Mail the attached post-paid card 4. Fax 888-847-6035

special advertising section 
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Special offers | The Sunset Travel Directory® | Schools & Camps | Garden & 
Outdoor Living | Products | Shopping |Classified Advertising 

Visit www.SunsetGetaways.com for more information.

Travel
To receive all informa-
tion on a state or cate-
gory, circle the state or 
category number.

101 Coastal Escapes
102 Avila Lighthouse 

Suites
103 California Welcome 

Center - Oceanside
104 City of Morro Bay  
105 Crescent City - Del 

Norte COC / Visitors 
Bureau

106 Highlands Inn, 
Carmel

107 Huntington Beach 
Conference & 
Visitors Bureau

108 Laguna Beach 
Visitors & 
Conference Bureau

109 Pismo Beach 
Conference & 
Visitors Bureau 

110 Santa Maria Valley 
Convention & Visitor 
Bureau

111 Ventura Visitors & 
Convention Bureau

112 Visit Carlsbad

113 Destination:  
Pacific 
Northwest

114 Anacortes Chamber 
of Commerce

115 Arts Downtown 
Puyallup’s Gallery

116 Bellingham / Mt. 
Baker

117 Central Oregon 
Visitors Bureau

118 City of Bothell
119 Fairbanks Convention 

and Visitors Bureau
120 Gold Beach Visitors 

Center   

121 Inn at Northrup 
Station

122 Inn at Spanish Head 
123 Lake Chelan
124 Lane County Oregon 

Visitor Information
125 Leavenworth C of C
126 Marcus Whitman 

Hotel
127 Mount Rainier Guest 

Services 
128 Mt. Hood Railroad
129 Overleaf Lodge
130 Port Orchard 

Chamber of 
Commerce

131 Port Townsend 
132 Pullman Chamber of 

Commerce
133 Roseburg VCB / Land 

of Umpqua
134 Seaside Visitors 

Bureau
135 Tourism Walla Walla
136 Washington County 

Oregon Visitors 
Association

137 Wenatchee Valley 
Visitors Bureau

138 Westmark Hotels
139 Willamette Valley 

Visitors Assn

Alaska
140 Gray Line of Alaska

141 Arizona
142 El Portal Sedona 

Hotel
143 Flagstaff Convention 

and Visitors Bureau
144 Grand Canyon Red 

Feather Lodge

California
145 80|50 Mammoth
146 Alisal Guest Ranch
147 Alpine County / 

California Alps
148 Aquarium of the 

Pacific

149 Calaveras Visitors 
Bureau

150 California Visitor’s 
Guide and Travel 
Planner

151 Carlsbad Inn Beach 
Resort

152 Carmel-by-the-Sea
153 Catalina Express 

Vacation Packages
154 Catalina Island’s 

Hotel Villa Portofino
155 Chico Chamber of 

Commerce
156 Fairfield - Gateway 

to the Napa Valley 
157 Flamingo Conference 

Resort & Spa
158 Jenner Inn & 

Cottages
159 Kings Mountain Art 

Fair
160 Lake County Visitor 

Center
161 Lighthouse Inn at 

Point Cabrillo
162 Marriott Burbank 

Airport
163 Mendocino County 

Lodging Association
164 Monterey Peninsula 

Inns
165 Palm Springs, 

California 
166 Point Reyes Lodging
167 Portola Hotel & Spa
168 Redwood Coast
169 Sacramento 

Convention & 
Visitors Bureau

170 San Diego 
Convention & 
Visitors Bureau

171 San Francisco Ballet
172 San Mateo County 

CVB
173 Santa Catalina Island 

Vacation Rentals 

174 Santa Cruz Whale 
Watching Tours

175 Seascape Resort & 
Conference Center 

176 Sierra County 
Chamber of 
Commerce

177 Solvang Convention 
& Visitors Bureau

178 Sycuan Casino
179 Tickle Pink Inn - 

Carmel
180 Travel Paso Robles 

Alliance
181 Tri-Valley CVB
182 Truckee Donner 

Chamber of 
Commerce

183 Tuolumne County / 
Yosemite North 
Gateway

184 Wine Country Film 
Festival

185 Canada
186 Destination Nanaimo
187 Wickaninnish Inn 

188 Colorado
189 Estes Park, CO: Rocky 

Mt. National Park
190 Glenwood Springs 

Chamber Resort 
Association

Guest Ranches
191 Circle Bar B Ranch

192 Hawaii
194 Aqua Hotels & 

Resorts
194 Hawai’i’s Big Island
195 Kaua‘i Visitors 

Bureau
196 Ma’alaea Bay 

Rentals, LLC
197 Maui, The Magic 

Isles
198 Moloka’i Visitors 

Association
199 Napili Point Resort

200 Starwood Hotels & 
Resorts Hawaii

201 The Island of O’ahu

Houseboats
202 Seven Crown Resorts  

International
203 Costa Rica Tourism 

Board

Nevada
204 Travel Nevada

Oregon
205 Fireside Motel
206 Gold Beach Visitors 

Center
207 Holiday Inn Express 

Astoria
208 Medford Visitors and 

Convention Bureau
209 Oregon Beach 

Vacations
210 Oregon Shakespeare 

Festival
211 Overleaf Lodge
212 Roseburg VCB / Land 

of Umpqua
213 Seaside Factory 

Outlet Center
214 Sisters Area 

Chamber of 
Commerce

215 Southern Oregon 
Visitors Association

216 Travel Oregon
217 Willamette Valley 

Visitors Assn.

Texas
218 The Great State of 

Texas

219 Tours/Cruises/
Railroads

220 Holland America Line
221 Train Holidays - 

Mexico’s Copper 
Canyon

222 TravLtips Inc.

Utah
223 Utah Shakespeare 

Festival

224  Washington
225 Brian CarterCellars
226 City of Everett
227 City of Lynnwood
228 Desert Wind Winery
229 Explore Kirkland - 

City of Kirkland 
Tourism 

230 Grays Harbor Tourism
231 San Juan Passage - 

Waterfront Homes
232 Snohomish County 

Tourism Board
233 Washington State 

Parks & Recreation
234 Whidbey & Camano 

Islands Tourism

HOME
235 Acme Home Elevator, 

Inc.
236 Belgard Hardscapes
237 Eldorado Stone, LLC
238 Gorilla Glue
239 JELD-WEN Windows 

and Doors
240 Kohler Co.
241 Let’s Gel, Inc.
242 Marvin Windows
243 Shaw Industries
244 Sierra Lumber and 

Fence
245 Sodergren Furniture
246 The Iron Shop
247 Trane

garden
248 Endless Pools
249 Rotoluxe - 

Sustainable Décor
249 Smith & Hawken
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Sunset’s Reader Service page Sunset’s online, searchable travel feature: 
Sunsetgetaways.com
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Sunset Publishing Corporation
80 Willow Road
Menlo Park, CA 94025
877/748-0737
877/779-6128 (fax)
www.sunset.com

days from the billing date. The Publisher reserves the right to change the payment terms to cash with 
order at any time. The advertiser and agency are jointly and severally liable for payment of all invoices 
for advertising published in the Magazine.
13. All pricing information shall be the confidential information of Publisher and neither advertiser nor 
agency may disclose such information without obtaining Publisher’s prior written consent.
14. Any and all negotiated advertiser discounts are only applicable to and available during the period 
in which they are earned. Rebates resulting from any and all earned advertiser discount adjustments 
must be used within six months after the end of the period in which they were earned. Unused 
rebates will expire six months after the end of the period in which they were earned.
15. Special advertising production premiums do not earn any discounts or agency commissions.
16. The Magazine is subject to Time Inc.’s standard 2012 issue-by-issue tally (IBIT) pricing system. 

TIME INC. 2012 ISSUE-BY-ISSUE TALLY (IBIT) PRICING SYSTEM
1. Magazine circulation delivery of the U.S. and North American editions of magazines published by 
Time Inc. and its affiliates (collectively, referred to herein as the “Publisher”) is measured on an issue-
by-issue tally (IBIT) pricing system for full-run print circulation advertising only. The IBIT pricing 
system is administered by comparing, for each issue of a magazine in which an advertiser books 
space and remits a cash payment for such advertisement, the issue’s print only component of total 
audited circulation as reported in the magazine’s publisher’s statement (issued by the Audit Bureau 
of Circulations (ABC) or BPA Worldwide (BPA) for the first or second half of the 2012 calendar year) 
and the published total circulation rate base as set forth in the applicable magazine’s rate card.
2. In order to permit advertisers to apply earned IBIT credit in a timely manner, ABC Publisher’s 
Statements and BPA Circulation Statements are used to calculate IBIT credit. The calculation may 
only be made following the issuance of the Publisher’s Statements or Circulation Statements for 
second half of the 2012 calendar year (July–December) and will be based on final billed earned  
advertising rates.
3. Total audited circulation for magazines audited by the ABC is comprised of paid plus verified (plus 
analyzed non-paid for those magazines who count analyzed non-paid in their rate base). Total 
audited circulation for magazines audited by BPA is comprised of qualified paid plus qualified non-
paid.
4. IBIT credits will be calculated on an individual insertion basis and will only be credited to an adver-
tiser if the total audited print circulation of the issue booked by the advertiser is lower by more than 
two percent (2%) than its published circulation rate base.
5. If the total audited print circulation of the issue booked by an advertiser is lower by more than two 
percent (2%) than its published circulation rate base, the advertiser’s IBIT credit will be calculated by 
multiplying the net cost after agency commissions (excluding production premiums) (“Net Cost”) of 
the advertiser’s insertion in that issue by the difference between two percent and the actual percent-
age by which the total audited print circulation is less than its published circulation rate base.  By way 
of example, if the “Net Cost” of the advertiser’s insertion is $100,000 and the total audited print 
circulation of an issue is three percent lower than its published circulation rate base, the IBIT credit 
would be calculated as follows: $100,000 x (3% - 2%) = $1,000.
6. IBIT credit must be used against future insertions, must be applied at the magazine at which it was 
earned and must be used within 12 months after the issuance of the Publisher’s Statements or 
Circulation Statements for the second half (July–December) ABC/BPA reporting period and calcula-
tion of the 2012 IBIT credit. An advertiser may apply IBIT credit to any brand, product or division 
within the same advertiser parent company.  
7. IBIT credit will be issued net of agency commissions and must be applied to invoices net of agency 
commissions. No agency commissions will be paid by the magazine on IBIT credit.
8. IBIT credit may be applied to production charges.
9. The magazine will not refund IBIT credit as cash.
10. Only full-run print circulation advertising in regular issues as reported in Paragraph 3 of the 
Publisher’s Statements issued by ABC and Paragraph 2 of the Circulation Statements issued by BPA 
are eligible for IBIT credit. The following are not eligible for IBIT credit: (a) special issues published in 
addition to the normal frequency of a magazine (including those listed in Paragraphs 3 and 2 of the 
ABC Publisher’s Statements and BPA Circulation Statements, respectively) and (b) any issues specifi-
cally excluded from being eligible for IBIT per the applicable magazine’s rate card.
11. No barter (whether cash paid or trade), standby or remnant advertising is eligible for IBIT credit.
12. IBIT credit will only be issued against eligible insertions that have been paid in full at the final 
earned and billed (pre-IBIT) rate.

Sunset magazine 2012 tablet advertising terms and conditions
The following are certain general terms and conditions governing advertising in the tablet editions of 
magazines published by Time Inc. and its affiliates (collectively, referred to herein as “Publisher”), 
which may include international distribution and which are effective with the first 2012 issue date of 
each magazine.
1. Rates are based on established sponsorship fees and are not subject to any agency commissions. 
Announcement of any change in rates will be made in advance of a magazine’s advertising sales close 
date of the first issue to which such rates will be applicable. Neither creative fees nor production 
premiums earn any discounts or agency commissions.
2. Where specified in the magazine Print Terms and Conditions, the magazines are members of the 
Audit Bureau of Circulations (ABC) or BPA Worldwide (BPA). Tablet circulation is included in the circu-
lation reported on an issue-by-issue basis in publisher’s statements audited by the ABC or BPA.
3. An advertiser running a national full page or greater qualifying advertisement in the magazine print 
edition will run automatically in the tablet edition of that same issue in a “straight from print format” 
unless the advertiser explicitly opt-outs in writing, either on the insertion order or via email, by 
no later than the tablet ad close date (which shall be the same as the print ad close date). If no such 
notice is given to the publisher, the qualifying advertisement will appear in the tablet edition. 
Certain advertisements that are not standard full-page run-of-book advertisements do not automati-
cally qualify to run in the tablet edition as they require further action. These include, but are not 
limited to, advertisements with coupons, multiple page inserts, scent strips, and business reply 
cards. Please consult the magazine publishers for details. If an advertiser elects to opt-out of the 
tablet edition, such opt-out will apply to all tablet editions and devices of that issue.
If an advertiser wishes to include its qualifying advertisement in the tablet edition in a format other 
than “straight from print” (i.e., straight from print combo (for those publications that have portrait 
and landscape orientations), designed for tablet or enhanced for tablet), it must so indicate promi-
nently on the insertion order by the tablet edition ad close date. See below for definitions of such 
formats.

With respect to qualifying advertisements in a straight from print format, if a URL exists in the print 
creative, such URL shall be automatically activated unless advertiser notifies Publisher otherwise in 
writing; if the print creative has multiple URLs, Publisher shall activate the brand’s main URL unless 
notified otherwise in writing.  With respect to qualifying advertisements in a “designed for tablet” 
format, if such advertising creative contains one URL, Publisher shall automatically activate that 
URL; if the advertisement contains more than one URL, Publisher shall activate the brand’s main 
URL.
4. National advertisements that are less than a full-page but equal to or greater than 1/3 page have 
the opportunity to be included in the tablet edition of that same issue if a supplemental non-commis-
sionable space fee is paid and creative is resupplied to a full-page designed for tablet or straight from 
print format.
5. Advertisers may not cancel orders for, or make changes in, advertising after the ad closing dates of 
the magazines.
6. Publisher is not responsible for errors or omissions in any advertising materials provided by the 
advertiser or its agency (including errors in key numbers) or for changes made after closing dates. 
7. Publisher may reject or cancel any advertising for any reason at any time. Advertisements simulat-
ing a magazine’s editorial material in appearance or style or that are not immediately identifiable as 
advertisements are not acceptable. 
8. All advertisements, including without limitation those for which Publisher has provided creative 
services, are accepted and published in the magazines subject to the representation by the agency 
and advertiser that they are authorized to publish the entire contents and subject matter thereof in 
all applicable editions, formats and derivations of the magazines, that they have obtained all neces-
sary rights, consents and releases and that such publication will not violate any law or infringe upon 
any right of any party. Publisher bears no responsibility or liability with respect to failure of advertiser 
to obtain any rights, consents or releases. In consideration of the publication of advertisements, the 
advertiser and agency will, jointly and severally, indemnify, defend and hold Publisher harmless from 
and against any and all losses and expenses (including, without limitation, attorney’s fees) (collec-
tively, “Losses”) arising out of the publication of such advertisements in all applicable editions, 
formats and derivations of the magazines, including, without limitation, those arising from third 
party claims or suits for defamation, copyright or trademark infringement, misappropriation, viola-
tion of the Lanham Act or rights of privacy or publicity, or from any and all claims now known or here-
after devised or created (collectively “Claims”). In the event Publisher has agreed to provide contest 
or sweepstakes management services, email design or distribution or other promotional services in 
connection with an advertising commitment by advertiser, all such services are performed upon the 
warranty of the agency and advertiser that they will, jointly and severally, indemnify and hold 
Publisher harmless from and against any and all Losses arising out of the publication, use or distribu-
tion of any materials, products (including, without limitation, prizes) or services provided by or on 
behalf of the agency or advertiser, their agents and employees, including, without limitation, those 
arising from any Claims. 
9. In consideration of Publisher’s reviewing for acceptance, or acceptance of, any advertising for 
publication in any of the magazines, the agency and advertiser agree not to make promotional or 
merchandising reference to any of the magazines in any way without the prior written permission of 
Publisher in each instance. 
10. No conditions, printed or otherwise, appearing on contracts, orders or copy instructions which 
conflict with, vary, or add to these Terms and Conditions will be binding on Publisher and to the 
extent that the Terms and Conditions contained herein are inconsistent with any such conditions, 
these Terms and Conditions shall govern and supersede any such conditions. 
11. Publisher will attempt to keep the same running order of advertisements as the print edition, but 
Publisher does not make any adjacency guarantees or other promises regarding competitive separa-
tion of the positioning of any advertisements in the tablet edition. Publisher’s inability or failure to 
comply with the foregoing shall not relieve the agency or advertiser of the obligation to pay for the 
advertising, as applicable. Final positioning of advertising is subject to approval of Publisher and 
supersedes any instructions on insertion orders, contracts, or copy instructions.
12. Publisher shall not be subject to any liability whatsoever for any failure to publish or circulate all 
or any part of any issue(s) of the magazines because of strikes, work stoppages, accidents, fires, acts 
of God or any other circumstances not within the control of Publisher. 
13. Invoices are rendered on or about the on-sale date of the magazines. Payments are due within 20 
days from the billing date. Publisher reserves the right to change the payment terms to cash with 
order at any time. The advertiser and agency are jointly and severally liable for payment of all invoices 
for advertising published in the magazines. 
14. All pricing information shall be the confidential information of Publisher and neither advertiser 
nor agency may disclose such information without obtaining Publisher’s prior written consent.
15. Publisher reserves the right to modify these terms and conditions, in which event it will notify 
advertiser of such modifications. 
16. For purposes of these Terms and Conditions, the following terms shall have the following mean-
ings: (i) “straight from print” or “SFP” shall mean that the page on screen looks exactly like the adver-
tisement appearing in the print edition; (ii) “straight from print combo” shall mean that the full page 
qualifying advertisement shall run in a SFP format in one view (portrait or landscape) and a DFT 
format in the other view; (iii) “designed for tablet” or “DFT” shall mean that the same creative has 
been resupplied and designed for optimal reading on the tablet and is meant to be displayed at 
100%; and .(iv) “enhanced for tablet” shall mean an advertisement that has added enhancements 
and bonus content to transform the print content to more fully utilized the tablet medium (e.g., 
hotspots, photo slide shows, video, audio, in-app browser, etc.).

Sunset is a registered trademark of 
Sunset Publishing Corporation.


